MAdvo Ztpatnyikng Zuvnyopiag
1o TAdiolo tou mpoypaupatog ENEPIQ, to HIGGS mpookalisl Ti Opyavwoelg e
Kowvwviag twv MoAttwv va uvroBdailouvv to MAGvo ZTpatnylkng Zuvnyoplag Tmou
averntugav n €mMOLUOLY va AvanTLEOLV Yld €va NTNUA TTOL APopPa To medio dpdaong

TouC.

T TOX0C TNC dladikaoiag €ival N ArmoTUTTIWON TEKUNPLWHEVWY TIPOTACEWY CLVNYOPIAG, Ol
oroleg Ba amoTeAeooLy TN BACH Yia TNV EMOUEVN PACH TOL £PYOU KAl TNG SNHIoLPYIAG

5 BIVTEO OTPATNYIKN CLVNYOPLAC.
Ol 0pyavVWOELG KAAOLVTAL VA TIAPOUCIACOLV:

® TO KOIWVWVIKO {NTNHA TTOL EMOLHOLY va avadsi&Eouy,
e TOV OTOXO cuvnyoplac,

e Ta Bacika svdlagepopeva pepn (stakeholders),

® TIG TIPOTEIVOUEVEG SPACELC,

® TOUC SEIKTEC eMTLXIAG,

e KaBwC Kal TOLC ATTATOVHIEVOUC TTOPOUG YId TNV LAOTIOINGN TN OTPATNYIKAG.

MeTd TNV a&loAoynon Twv LTTORANBEVTWY TTAAVWY, Ba eMAEYOLV TTEVTE (5) OPYAVWOELG,
ol oroleg 6a LMooTNPIXKOOLV OTN UETATPEOT TNG OTPATNYIKNAG TOUC OE £VA CUVTOWO
advocacy video, To omoio 6a TapouvolacTel 0TV k&NAWON ANENG TOL TTPOYPAUUATOG

Kal Ba aglomolndsl wg EPYAAEI0 cLVNYOPLAG KAl ELAICONTOTTOINCNC TOL KOWVOU.

Me T ouyxpnuarodornon:
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S HIGGS

1. ZTowxela Opyavwong

Ermwvouia Opyavwonc:

YrrevBuvoc Emkovwviac:

Email:

2. To Zntnua
Molo KoWwVIKO TATNHA EMOVMELTE va avadelEeTe; Mspiypdyte ouvorTikd To mpdBANua, rmola

ouada srnpsalstal Kat ylati BswpeIte 0TI arraitsital mapeuBaocn.

Moia sivat Ta Bacika aitia Tov MPOoRAAHATOC;

Mowa sival ta Sabsoua otolxeia n Ssbopeva MOV TEKUNPWVOLV ThV LTTApPEn Tou

TTPOBAAMNATOG; (77.x. OTATIOTIKG OTOIXElQ, £pSLVEC, Tapadelyuata, sureipia e opydvwanc)
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3. ZTOX0C Zuvnyoplag

MMota aAAayn EMSIWKETE va EMTUXETE UEOW TNG SpA0NG ouVNyoPIac;

4. Stakeholder Mapping

[Motot ivat ot Facikol EUTTAEKOUEVOL POPEIC;

Moto¢ AauBavet Ti¢ armoPAosIC Touv CXETICOVTAl UE TO CUYKEKPIUEVO CNTNUQ;

[Motot UITopPOULV VA ASITOUPYHTOLV WC CULILAXOL;

5. ZTPATNYIKN Zuvnyoplac

Mole¢ 5pACEIC TTPOTEIVETE;
Moo sivat o Baciko unvuua ouvnyoplac;

Moto eival To KOIVO-OTOXOC;
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6. Asikteg EmTuxiac

MapakaAovus meplypaPts mwe Ba a&loAoynoste TNV €mtuxia TNG OTPATNYIKAG

ouvnyopiac oag. Ot SEIKTEG UITOPOUVV va lval ITOCOTIKOI /KAl TTOIOTIKOL.
1. Mw¢ 6a yVwpPIZETE OTL N CTPATNYLKI GLVNYOPILAG TTETUXE TOV OTOXO TNG;

2. Motot ivat ot Bacikol SsikTeg smTuxiag Tng Spaong oag;

Asiktng EmOuNTO armotéAsopa

T.X. APIOLIOC CLVAVTHOEWV HE POPEIC 5 GUVAVTAOELG

EvoeKTIKOl HEIKTEC:

e ApPIBUOC TTOATWY TTOL EVNHEPWOBNKAV

e ApPIBUOC CUUPETEXOVTWY OE SPACELG

® JUVAVTNOEIG HE POPEIG ANPNG ATTOPACEWY
e Anpootevoslg ota MME

e YTOYpPApEC O Kaumavia

® AN\QYEG OS TTOMTIKEG N S1aSIKAoIEC

e EpBEAsia ota HECA KOWWVIKAG SIKTOWONG
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7. Mopot kat Yrmootnpl&n

MMeptypaP e TOUC BACIKOUG TTOPOUC TMOU BSWPSEITE ArmapaltNTOUS yld TNV EMTUXN

vAorToinon TNG oTPATNYIKNG cLVNYOPIAG.

1. Moloug avOPWITTIVOUG TTOPOUG Oa XPEIACTEITE; (). TPOCWITIKO, £OEAOVTEC, CUVEPYATEC,

E181KOl EUTTEIPOYVWHOVEG)

2. Moloug OIKOVORIKOUG 1] UAIKOUG TTOPOUG BEWPEITE armapaltnToug; (. meoUmoAoyioudc,
£EOMAICUOGC, EVTUITO UAIKO, XWPO! EKENAWTCEWY, UTTNPECIEC EMKOIVWVIAC K.A.)

3. YITApXOouV CUVEPYAGIEG | UTTOCTNPLKTIKOL (POPELG TTOL Oa HITOPOLCAV VA GUHBAAOULV

GTNV LAOTTOINGCN TNG CTPATNYIKNG 0AG;
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	2. Το Ζήτημα 
	Ποιο κοινωνικό ζήτημα επιθυμείτε να αναδείξετε; Περιγράψτε συνοπτικά το πρόβλημα, ποια ομάδα επηρεάζεται και γιατί θεωρείτε ότι απαιτείται παρέμβαση. 
	Ποια είναι τα βασικά αίτια του προβλήματος; 
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	Ποιοι είναι οι βασικοί εμπλεκόμενοι φορείς; 
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